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naTopma O1a9 OXBaTHOIo
pa3MeLLEHNS MEONHOW PeK1aMbl
noa AHaMUYECKN (DOPMUPYEMbBIE
aydNTOPHbIE CEMMEHTLI BaLLEro
busHeca.
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CTPOUM KayeCcTBeHHOe 3HaHue

O NnpeuMmyLlecTBax BallUX NPOAYKTOB

Yy ayATOpPUU, KOTOpaAA NpoABUIa NHTepec
K NOKynKe B 65in)kaviluee BpeMA.
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Al

Halla aKcnepTu3a.

Mbl PaboTaeM TOSIbKO B TEX
cgpepax, B KOTOPbIX UMEEM
OMbIT ¥ BKCMEPTUIY.

aBTO
PUHAHCHI
HeaABMXNMOCTb

dapma
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CMJINT TEXHOJIOIUMN
N KOMaHAHOW paboThl.

cobcTBeHHaa dmp

cobupaem H6aasy;
dbopmMmpyem nHamBmayasibHble CETMEHTDI

KNNEHTCKNN CepPBUC

Nnod KaxkObl OTOESIbHbIV NPOEKT COBUPAETCH
KOMaHOa y3KOCMeunasim3nmpoBaHHbIX 3KCMEPTOB

creative

cobcTBEHHAS dBTOMATn3npoBaHHaA CNCTEMa
ONHAMNYHECKUX KPEATKBOB

CNcTemMd MOHUTOPWHIA PK

aBTOMaTV3MPOBaHHAA CUCTEMA
aHaM3a 1 ontuMmaaunn PK
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5

B uudpax.

dyONTOPHbIX CEMMEHTOB Ha
Kepkayto cdepy

> 450

2000 no3umii white list

04 rtb-kamnanHmm

NOOKJTHOYEHHBIX SSP

MINAPA0B OOCTYMHbIX
NoKas3oB B MecsL|
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KaK Mbl paboTaem.

dHaJ1n3

N3yvyaem NPOoayKTbl 1 KOHKYPEHTHbIE NpenMyLLecTBa busHeca,
N nogbupaem LeneByo ayanToputo

pa3paboTKa cTpaTternu, NlaHNPOBaHUE

pa3padboTka Hanbosiee aMPEKTUBHBLIX CTPATEMIA, ONMPAasiCh
Ha CODCTBEHHYIO SKCMepTn3y

co3faHue 1 agantauma oobaBaeHU

co3gaHve 1 agantauysa o6baBNEHNN BHYTREHHEN
KOMaHOOoWN KPpUanTepoB

dHAJIUTNKA X044 peKJ'IaMHOI7I KaMlMaHWW1

hopMmpyemM cerMeHTbl LieNIeBbIX ayaUTOPUN, HacTpanBaem
TAPreTVHr No OTAENIbHbIM KpeaTnBam

HaCTpoOMKa 1 3anyckK

OTC/IEXXMBAEM W aHaANN3VPYEM XOM, PEKSTAMHON KammnaHnn C LIESbLo
OVHAMUNYECKOW ONTUMU3aUM 1 NOBbILLEHVSA 3MMEKTVIBHOCTU

OTYETHOCTb

npefocTaBIieEM OTYETHOCTb O BEAEHUUM PEKTAMHOW
KaMMnaHum rno 3arnpocy B TeYeHU OOHOro paboyero vyaca (no
3anpocy NPegocTaBAgeM OTYETHOCTD)

‘90uUslladxs Bulwwelbold ainin) "oneweydie SYIoM 1l MOY :g/9 BpI|S



native

6

olv
ObaHHep
mobile ads
tiktok

=
(%]
=
5
e

- Museum
into $2Tp°

peKJ/ilamMmHble (hopMaThbl.

Mbl YMEEM paboTaTb C Pa3HbIMIU
dbopmMaTamm, YTO NMO3BOIAET HAM
ONTUMMN3NPOBATbL CTOUMOCTb MNOKa30B

TikTok
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info@alphamatic.ru

+7 (495) 132-01-11
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